
       
Lovett & Co presents 
its �rst collection of 
v i n t a g e - i n s p i r e d 
jewellery. The range, 
inspired by “vintage 
elegance, silver 
screen glamour and 
a bygone era of style 
and sophistication, 
has been given a 
modern twist”. With 
each piece hand-
crafted using the 
highest quality materials, Rachel has used her 15 years experience as a jewellery buyer to develop a phenomenal range. All of the collection is very competitively priced and sourced from reliable suppliers with consistent quality delivered on time. The range has RRPs ranging from £8-£15 for earrings, £20-£50 for necklaces, £15-£35 for bracelets and just £15-£20 for fascinators. For further information contact Rachel Lovett on 07717 467663, email info@lovettandco.co.uk or visit the website www.lovettandco.co.uk

Trip Brush kits from Mac are travel essentials in a 

compact case for women on the move. The ‘De�ne and 

Blend’ brushes for “creating depth and illusion” are 

available in a rectangular tube-shaped zip-up bag in a 

twill fabric with a black and white polka dot pattern; with 

an inner pocket to hold brushes.  The brush kits have 

been available in travel-retail from January 2010 and 

are a great impulse buy as well as a great-looking gift.

Slinks are a “distinctive, �exible and uniquely versatile sandal.  The 
luxurious, padded leather bases are completely transformable with 
additions from the current range of eight styles of uppers; with one 
purchase, the consumer is securing two di�erent styles of sandals 
and additional uppers can be purchased separately. When in place, 
the uppers of the sandals appear �xed and delicate – but they are 
both detachable and very strong. Incredibly lightweight but durable, 
Slinks uppers are available in an appealing range of styles and colours 
- including beaded, rosette and simple leather straps - and o�er 
exceptional retail potential as an impulse purchase, self-treat and for 
gifting.  The leather bases, which come with two alternative uppers 
wrapped in a silk pouch, retail at £70.00 (€80) with additional uppers 
available at £15-£30 (€16 – €35) depending on the design. 

Not a new product as such, but a new web 
presence: yes, Royal Agio Cigars has introduced 

an innovative cigar platform on the renewed 
website www.balmoralcigars.com. Described as a 
“true premium cigar platform”, the site contains 

information on the Balmoral brand and the world 
of short- and long-�ller cigars. Benjamin van der 
Kloet, brand manager for Agio Cigars, explains: 
“We wanted to create a concept where visitors 

could navigate through the Balmoral castle and 
be able to get all kinds of information on premium 

cigars and tobacco while exploring. Each and 
every room has been designed and decorated to 
what we think our version of the Balmoral castle 

would like.”
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